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1. Understand the meaning of research design, select
and develop appropriate research design to solve
the concerned management dilemma.

2. Understand the basic difference between the three
research designs: exploratory, descriptive and
causal research designs.

3. Identify the mode, techniques and plan for data
collection for collecting necessary information to
solve business research problem.




Business research can be defined as a systematic
and objective process of gathering, recording and
analysing data that provide information to guide

business decisions.

Two categories of business research studies,
research and applied research.



Steps in the decision-
making process

Problem/Opportunity Identification

Problem/Opportunity Selection
Prioritize problems or opportunities
Select major problem/opportunities

Problem/Opportunity Resolution
Develop alternative course of action
Choose the best course of action

Implement the Course of Action




Steps in the Research
Process

Identifying and Defining Problem/Opportunity

v

Planning the Research Design

’

Selecting a Research Method

v

Selecting a Sampling Procedure

v

Data Collection

.

Evaluating the Data

v

Preparing and Presenting the Research Report




Research
design

(Exploratory): Deline and formulate there search
problem more precisely, recognize alternative
course of action, way to develop hypotheses and
gain deaper insights and establish priorities for
further research

(Descriptive): Describe the characteristics and
behaviour of some ocbjects,

group, Idaentify the association between varables
and make some speclfic predictions

(Causal): Identify cause-and effect retationships

Say, Mr. Anto why did customer foot print in our
hotel chains reduced so sharply last summer?

How many people in the city realise that we
sponsored a bttlele ague leam last summer?

How are we doing In the “Loyatl customer” segment of
the markst?

Does the new advertisernent the me really convince
people that our hotels are much safer today than thay
were in two years ago?

What type of research would you conduct for
determining a coherent marketing strategy for the
vanous hotels owned by our group?
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Research design

Published Materials
Computenised Databases
Syndicated Services




Classification of secondary data

Classification of Secondary Data
Source Category Medium Database Format
Internal | [~ Books & Hard
—p
Periodicals Covy Rasetunon
External | Lol Government Siirea
Publications | Local-
arca
! Non online
Gov ntal
e —™ Internet
Associations
| Dircctories
|| Industry
Experts
Special
o Collections

Fig. 3.2 Classification of secondary data
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Classification of qualitative research

methods

Qualitative Research Methods
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Depth Interviews

—»Unstructured

—»Semi-Structured

—»Standardized

with the interviewer.

Focus G \ Projective

JeUS- OIS Techniques
—»Dual-Moderator —® Association
—>Two-way —»Completion
—»Dueling Moderator  »Construction
—»MiniGroups —»Expressive




Classification of
gualitative researct
methods

Classificatvon of Survey Rescarch Methwoxds
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Inmerviewing Telephone Surveys




